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Who we are, BA '

A BETTER TOMORROW

where we’re going

1 |

j— - -~

We've been busy over the last

122 years, but nothing feels as

exciting as where we are today. ——

And that’s on the journey to fulfil Hover over the years to know more >>>

our purpose of creating A Better
We’'re listed on the ‘ Our first vapour product is launched

Tomorrow™ by buildi nga Smokeless London Stock Exchange : in the UK, kick-starting a new era of

|
for the first time. innovation and transformation.

—————— I

50 million smokeless Net zero green-house

consumers by 2030. gas emissions by 2050.

World. In fact, our ambition is to

be a predominately smokeless 902 1912
business by 2035, driving forward

TObaCCO Harm RedUCtion W|th British American Tobacco is founded

BAT Industries is formed and 18% of our revenue is coming Become a predominantly
within 2 years becomes the from smokeless products. smokeless business by 2035.
UK’s third largest company.

following a merger between the UK’s

more innovative smokeless

Imperial Tobacco Company and the

American Tobacco Company.

products that will, ultimately,

make cigarettes a thing of the past.

Are you ready to come on the journey with us?

Watch our video
Candidate pack 05


https://www.youtube.com/watch?v=i8cFpRaok2M

What you might not know i v
about us commercially

#1

value share in 4 of top
5 vapour markets and
fastest growinginall 5

Best

performing
FTSE100 stock for
the last 50 years

50% £27.3bn Sk+

of revenue from in revenue strategic partnerships patent records

non-combustible
products by 2035

Find out more here
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https://www.asmokelessworld.com/gb/en

What you might not know about us i v
from a people perspective

4.

Glassdoor rating

employees globally

135

nationalities at
management level

Candidate pack 07




AT

A BETTER TOMORROW

Building a Smokeless World

Purpose/Vision/Mission

We're a leading consumer goods business because of talented people. Exceptional

thinkers and doers that have created a global portfolio of brands with our shared A Better -
Tomorrow™ Pillars & Building Blocks

purpose at its heart: Creating A Better Tomorrow™ by Building a Smokeless World.

We are BAT: Our Values
But we're not stopping there, as our recently-launched 'The Omni’ can attest to.

Delivering for

Building a

. oy . Consumer
A robust, scientific resource and platform that makes an evidence-based case va?::::ss e
" EIPOVORE. s
for Tobacco Harm Reduction. Learn more here. Shareholders and

Investors

Whatever BAT location or function you join and whatever role you play, Quality Sustainable Dynamic
Growth Future Business

the work you do will contribute to turning our vision into reality.

Inspiring New Categary Tebacco Harm Reduction Exciting, Winning
Innovations and Brands Acceptance Company

Manages Combustible Shaping the Landscape Operational Excellancea
Transition Lt i e :

o Leading in Sustainability Capital Effectiveness
Beyond Nicotine and Integrity
Foundations
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A BETTER TOMORROW

_ﬁ
Meet our key smokeless S A
brands of the future

We're dedicated to meeting the evolving needs of our Glois ourflagship Tobacco Heating product

— an alternative to smoking that doesn’t

consumers. And our portfolio reflects that. TI7el e ST EITE [HEE MECE e Ene

Hover over the pictures to know more >>>

Our on-going investment in Research & Science continues
to pioneer and power the latest cutting-edge technology
for new product innovation - with our innovation centres in
Southhampton and Shenzhen being home to some of the

most advanced break-throughs seen in the industry today.

Our global smokeless product brands: B, After launching our first vapour product in 2013,

we’re now the number one global vaping brand

gIO (Heated Product) . and Vuse is our leading product.

- Vuse (Vapour Product)

Velo is a leading global brand of Modern

. . Oral nicoti hes, f the fastest
- Ve|O (Ora| N|C0t|ne Pouches) ral nicotine pouches, one of the fastes

growing categories globally.

Discover more about what

we’re achieving here.
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Combustible Tobacco

Our cigarette business is founded on
understanding and meeting the preferences
of adult smokers in all parts of the world.
Our five global brands are Dunhill, Kent,
Lucky Strike, Pall Mall and Rothmans.

We continue to be clear that combustible

cigarettes pose serious health risks. And the
only ways to avoid these risks are to not start
or to quit smoking. But for those who would
otherwise continue to smoke, we encourage

them to switch to smokeless alternatives.

Learn more here.
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Our values

At BAT, we know our most powerful asset is our
people. All 46,000 of them. That’s why they are

deeply reflected within our culture and values.

Our values help define how we show up for each
other and our purpose, how we innovate, grow and
achieve success while setting high standards for

Individual achievement and collective progress.

Our values are rooted in integrity and collaboration,
and empower us to be pioneers of change in a

world that never stands still.

Flip/Click over our values to learn more >>>

Candidate pack

We embrace diversity and
celebrate our differences

We are curious and safeguard

the right to say what you think

We debate constructively yet
progress together

We equally Value “How” and
“What”, and go the extra mile

for success

We prioritise effectively and

act like owners of our business

We own our purpose with

determination and resilience

We act with integrity to
achieve results

We care about our impact on

society and our planet

We are thoughtful in our

decision making

THROUGH
TRUST

We start with trust and
believe in each other

We ensure decisions are

made at the right level

We understand that
empowerment comes

with accountability

AT

A BETTER TOMORROW

We understand the consumer
better than anyone

We are obsessed with

innovation and our brands

We have the courage to test,

fail fast, and learn to improve

We pull together as one team,
through good and bad

We collaborate beyond
borders and functions

We help each other grow
and succeed

"
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A BETTER TOMORROW

A culture of belonging

What you can expect if you join BAT.

We are a diverse and truely inclusive global workplace that values and n
celebrates everyone’s differences. i 2 O/
We're incredibly proud of where we are now, but we’ll never stop striving of all management roles et
Ki . : : . . globally are held by women - Certification offering
to making sure our organisation is as representational as possible. (with the ambition to Our LGBTQIA+ Employee pay equity regardless
increase to 45% by 2025) Resource Group of gender or ethnicity

It’s our unique community of curious, agile and diverse experts that

powers our ability to keep on innovating.

It's also what sets us apart from the competition.

Our portfolio of
benefits and wellbeing

. —
o Women in 3 A0 initiatives
o Our Female Employee

Learn more about our D&l initiatives.

, _ Resource Group
. ( of all junior management
- roles globally are held
| ——— by women
- - | —

We are listed in the Financial
Times Diversity Leaders

Candidate pack
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https://www.bat.com/investors-and-reporting/reporting/diversity-and-inclusion-report

Sustaining our planet, together

Sustainability is at the heart of our
transformative journey, and we’re achieving
It by focussing on 3 main areas: environment,

social and governance.

Discover what else we're doing here.

Candidate pack

ENVIRONMENT

Our ambition is to be a carbon neutral business
by 2030. Supported by a range of targets and
initiatives across our operations and supply

chains, we're aiming for:

100% of packaging to be reusable,
recyclable or compostable by 2025

35% reduction in water withdrawn
by 2025 vs 2017 baseline

50% renewable energy use by 2030

AT

A BETTER TOMORROW

SOCIAL

We deliver a positive social impact for our
employees and people right across our supply
chain. From directly contracting over 91,000
farmers, ensuring a better quality of life and
enhancing their livelihoods, to putting our

diverse and inclusive culture front and centre.

GOVERNANCE

The high standards of business integrity we're
committed to upholding are embedded in our
Standards of Business Conduct. We’re extremely
transparent with our employees that we’ll never
compromise our ethical conduct standards for

the sake of results. Ever.



https://www.bat.com/sustainability-and-esg
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A BETTER TOMORROW

Tips and tricks to help you shine

The application process will be different depending on the role, but here
are some overall tips to help you be successful. Don’t forget that your

recruiter will also be happy to answer any questions you may have.

Good luck, you've got this!

Hover over the phases to know more >>> D D

-

Showcase yourself in the best light by

—
® Be prepared with examples to demonstrate ~ ce tO Fa f:lemonstr.ating your ow-n thinking ar.u-:l confidence
your technical and leadership skills, but also in your skills and expertise. Use positive group

behaviours, speak slowly and clearly.

- think about the questions you want to ask. - -
O n I I n e teSt We need to be right for you, as well as you for us. I n te rVI e And, of course, prepare for questions.

The most important thing is to be your unique self. Do your research on us. Familiarise yourself with

We want to learn about your skills, personality and our values and prepare examples of how you’ve e ss m e n t
potential — it’s not designed to be beaten. demonstrated them. Answer questions using

STAR (Situation, Task, Action, Result) and don’t forget e n t re*
to think about questions you want to ask us too.

To learn more visit here. g @
' *applicable for early career talent only
Candidate pack 14
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Tomorrow

can’t wait for you to join us.

careers.bat.com

X @ in 0



https://careers.bat.com/
https://x.com/batplc
https://www.youtube.com/user/WelcomeToBAT
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https://www.glassdoor.co.uk/Overview/Working-at-BAT-EI_IE8378.11,14.htm
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